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NOMACORC ISSUES FIRST CORPORATE SOCIAL RESPONSIBILITY REPORT
Report Outlines Company’s Commitment to Sustainability,
Sets Goals for Future Progress
ZEBULON, N.C. (August 15, 2012) – Nomacorc, the world’s largest producer of
synthetic wine closures, today issued its 2011 Corporate Social Responsibility (CSR)
report, detailing the company’s environmental, economic and social performance. This
is Nomacorc’s first CSR report, which outlines the company’s existing social
commitment and sets targets for continuous improvement.
“Since Nomacorc’s inception in 1999, our driving force has been to build a better wine
closure and produce it in a smart, efficient way,” said Lars von Kantzow, president &
CEO, Nomacorc LLC. “This vision is central to our operating principles, which have
enabled us to minimize energy consumption and reduce our impact on the
environment. By developing this CSR report, we are now able to benchmark our
environmental, social and economic performance, and have a greater understanding of
the opportunities for improvement in 2012 and beyond.”
Nomacorc’s CSR report outlines the company’s approach to sustainability through
three main guiding principles:






Sustainable Products & Ethical Conduct, which includes Nomacorc’s
commitment to improvement in operations and company culture to minimize its
impact on the environment.
Product Quality and Customer Service, which includes Nomacorc’s dedication
to developing innovative wine closures that offer the best possible wine
preservation performance and provide superior service to its valuable customers.
Motivated and Safe Employees, by providing a safe workplace and a culture
that fosters motivated and engaged associates.

“At Nomacorc, we truly believe that what gets measured gets changed,” continued von
Kantzow. “Our passion is to keep getting better and setting measurable goals for future
progress.”

-more-

In developing its CSR report, Nomacorc consulted with third-party firm Clean Agency
to ensure that the report conforms to the Global Reporting Initiative (GRI) reporting
guidelines, which provides a framework for reporting and tracking progress.
To read Nomacorc’s full Corporate Social Responsibility report go to:
http://www.nomacorc.com/nomacorc-sustainability.php.
About Nomacorc
Nomacorc is a worldwide leader in wine closures and the No. 1 closure brand for still
wines in many countries including France, Germany and the United States. Dedicated
to technological innovation, Nomacorc manufactures its portfolio of products using a
patented co-extrusion process. As a result, Nomacorc closures provide consistent,
predictable oxygen management and protect against off-flavors due to oxidation,
reduction or cork taint. Nomacorc’s 100 percent recyclable products are available
through a vast network of distributors and sales agents on six continents. With 500
employees worldwide and state-of-the-art manufacturing facilities in the United States,
Belgium and China, Nomacorc produces more than 2 billion closures annually.
Working with renowned wine research institutes worldwide, the company leads the
wine closure industry in fundamental and applied research into oxygen management in
wine. For more information, visit nomacorc.com or follow Nomacorc on Twitter
(@Nomacorc) and Facebook (Nomacorc).
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